
1/23/12 4:05 PMSimple Can Be Complicated | Package Design | packagedesignmag.com

Page 1 of 2http://www.packagedesignmag.com/content/simple-can-be-complicated

Subscribe Advertise Contact Us Media Kit

Search:

Awards

Brand Zone

Business

Design Principles

Research

Related Recent

Sponsored Content

Show Review: HBA Global Expo
Monaco Means Luxury
Monaco Means Luxury
Creative Nail Design Becomes CND
Luxury and Inspiration

Package Design
Magazine
About the Magazine
Subscribe Online
View the Digital Edition

The story you're reading
appeared in this issue:

July / August 2011

Also in this issue:

No Packaging Too Extreme
A Brand Out of Africa
Simple Can Be Complicated
Design for Recovery
A Brand Out of Africa

Recommended Reading
1000 Package Designs
by Grip Design, Chicago

Packaging is the ultimate
vehicle for design:
industrial, graphic, and
typographic design are all
put to the test to create an
impression so meaningful
that it converts currency
into consumerism. This ...

Home : Industry News : Design Principles

Simple Can Be Complicated

(July 2011) posted on Mon Aug 22, 2011

By Ron Romanik

click an image below to view slideshow

1 2 3 next › last »

We’re all familiar with brands that can be represented by the most basic of forms. They
represent an elusive goal of package design where all the quality expectations and
consumer aspirations of a brand are contained in one wordless icon.

Imagine a paperboard box with a bow on it. Now imagine the box is pale blue with a white
bow, or tan plaid with a red bow, or reflective gold with a brown bow. The brands
immediately come to mind: Tiffany’s, Burberry, Godiva. The questions that pop to mind:
How did they get to that iconic place? Is it possible today to develop a brand from scratch
with that ideal end goal in mind? Can a “mass-tige” brand transition into an iconic form?

Certainly, the brands mentioned above have decades of history and heritage that helped
mold the brand into its present-day form. Nevertheless, there are some eternal lessons of
iconic luxury brands that can be applied at any time, if implemented with purpose and care.

Getting down to basics
Robert Bergman, founder of Bergman Associates design firm, believes that if you want to
make any brand successful, complication is always self-destructive. “It’s a precise recipe
combining consistency, cleanliness, and simplicity that reinforces any brand’s strength,”
Bergman says. “And in the prestige market, it’s in large part the branding that you’re
actually selling.”

Marc Rosen, principal of the Marc Rosen Associates design firm, holds up Chanel as the
timeless standard. “The black with the gold band is iconic,” Rosen says. “The outer
packaging is very important, even critical. A woman in the know, she doesn’t have to be
told what the brand is.”

It’s impossible to say how much consumer preferences guided the evolution of the most
iconic packages, but there must be some latitude to experiment, explore, and evolve.
Rosen explains that iconic brands carry with them many consumer expectations, but small
package surprises can keep loyal consumers engaged. A plain white box interior where a
pattern is expected can create a fresh, clean brand experience.
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Free Subscription to Package Design Magazine -- Get news and information on innovations, materials, and technology driving the packaging industry. Every issue gives you insight
into the products, workflow, and the technologies that go into creating the finest packaging in the world. Start your free subscription today.
ST Media Group International -- producer of business-to-business information in print, online and in person.
Package Design Sustainability Webinar (FREE) - Leading executives uncover their strategies for designing packages that protect the environment and their bottom line.
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